Prospectus
Bachelor of Business Administration Program in International Business

(International Program)

Degree Title
Full Name: Bachelor of Business Administration (International Business)

Abbreviated Name: B.B.A. (International Business)

Program Director
Name: Asst.Prof.Dr.Emeela Wae-esor

Contact Information: emeela.w@phuket.psu.ac.th

Duration of Study

_ 10 semesters

Program Overview
a) Objectives
To produce graduates with the following attributes;
1) being ethical, possessing international competence, being able to create one's own
work, and having a lifelong learning attitude.
2) having knowledge and understanding of international business skills.
3) having good English and Chinese language skills at a functional level.
4) having the skills to use technology for careers effectively.
5) applying the above knowledge, experience, skills, and abilities into a career that

will enhance the society at its local, regional, and international levels.

b) Program Learning Outcomes

Upon graduation from this program, graduates will be able to

—_

apply knowledge in international business to create a business plan.

N

utilize English skills for business communication.

W

utilize Chinese skills for business communication.

(2 =Y

demonstrate public conscience and business ethics.

&)

)

)

)

) work with others under cultural differences.

)

) use information technology to search, present, and calculate accurately.
)

7) complete the tasks assigned by organization (cooperative plan).
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c) Career Opportunities
1) International business entrepreneur

2) International Business Coordinator

)
3) International relations officers in government and private organizations
4) Translator in business (English and/or Chinese)

)

5) Business document translator (English and/or Chinese)

5. Curriculum Structure and Components
Total credits 127

Category Credits
1. General Education 24
2. Specific Courses 97
2.1 Compulsory Courses 72
-Foundation Courses 18
-Business Courses 30
-Chinese Courses 24
2.3 Elective Courses 25
-Business Courses 12-15
-Chinese Courses 6
-Professional Training and Cooperative Education Courses a-7
3. Free Elective 6
TOTAL 127

6. Study Plan

Course Code Course Title Credits
XXX-XXXG 1 GE1* (Language and Communication) 2((2)-0-4)
XXX-XXXG 1 GE1* (Language and Communication) 2((2)-0-4)
XXX-XXXG2A GE2A (Logical and Numerical Thinking) 2((2)-0-4)
806-101 Introduction to International Business 3((3)-0-6)
806-111 Business Organization and Management 3((3)-0-6)
806-131 Fundamental Chinese Listening and Speaking 3((3)-0-6)
806-132 Fundamental Chinese Reading and Writing 3((3)-0-6)

TOTAL | 18((18)-0-36)

* Select English courses according to the student's English proficiency level (TOEIQ).
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First Year

Semester 2

Course Code Course Title Credits
XxXx-xxxGl GE4 (Use of Digital Technology) 2((2)-0-4)
XXX-XxxG8 GE8 (Elective) 2((2)-0-4)
XXX-XxxG8 GE8 (Elective) 2((2)-0-4)
806-102 English for Business 2((2)-0-4)
806-201 Principles of Economics and Applications 3((3)-0-6)
806-112 Introduction to Managerial and Financial Accounting 3((3)-0-6)
806-133 Basic Chinese Listening and Speaking 3((3)-0-6)
806-134 Basic Chinese for Reading and Writing 3((3)-0-6)

TOTAL | 20((20)-0-40)

|

First Year Summer Semester
Course Code Course Title Credits
806-xxx Chinese Elective Course 3((3)-0-6)
806-xxx Elective Course 3((3)-0-6)
TOTAL | 6((6)-0-12)

Second Year Semester 1
Course Code Course Title Credits
XXX-XxXG3 GE3 (Entrepreneurial Thinking) 2((2)-0-4)
XXX-XxxG8 GE8 (Elective) 2((2)-0-4)
815-203 English for Pitching and Presentation 2((2)-0-4)
806-113 Principles of Marketing 3((3)-0-6)
806-211 Human Resource Management 3((3)-0-6)
806-212 Business Finance 3((3)-0-6)
806-231 Intermediate Chinese Listening and Speaking 3((3)-0-6)
806-232 Intermediate Chinese for Reading and Writing 3((3)-0-6)
TOTAL | 21((21)-0-42)

Second Year

Semester 2

Course Code Course Title Credits
XXX-XXXG5 GE5 (Holistic Health and Wellness) 2((2)-0-4)
XXX-XXXG6 GE6 (Public Consciousness and Sustainable Development) 2((2)-0-4)
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XXX-XXXGT GE7 (Adaptation to Global Dynamics) 2((2)-0-4)
806-203 English for Public Speaking 2((2)-0-4)
806-213 Supply Chain Management 3((3)-0-6)
806-214 International Trade Law 3((3)-0-6)
806-233 Advanced Chinese Listening and Speaking 3((3)-0-6)
806-234 Advanced Chinese Reading and Writing 3((3)-0-6)
TOTAL | 20((20)-0-40)

Second Year

Summer Semester

Course Code Course Title Credits
806-xxx Chinese Elective Course 3((3)-0-6)
806-xxx Elective Course 3((3)-0-6)

TOTAL | 6((6)-0-12)

Third Year
Course Code Course Title Credits
806-xxx Elective Course 3((3)-0-6)
XHXX-XXX Free Elective Course 3((3)-0-6)
XHXX-XXX Free Elective Course 3((3)-0-6)
TOTAL | 9((9)-0-18)
Third Year Semester 2
Course Code Course Title Credits
XxXX-XxXG2B GE2 (Systems Thinking) 2((2)-0-4)
806-204 Intercultural Communications 3((3)-0-6)
806-301 Information Technology for Business Communication 3((3)-0-6)
806-311 Business Strategic Management 3((3)-0-6)
806-312 Project Management 3((3)-0-6)
806-xxx Elective Course 3((3)-0-6)
TOTAL | 17((17)-0-34)

Third Year

Summer Semester
Course Code Course Title Credits
806-313 Research Methodology for Business 3((3)-0-6)
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806-xxx

Elective Course (Internship Plan) 3((3)-0-6)

806-351

Pre-Intermnship and Pre-Cooperative Education 1(0-3-0)

TOTAL 7((6)-3-12) or 4((3)-3-6)

Fourth Year Semester 1

Course Code Course Title Credits
806-451 Internship 3(0-18-0)
OR
806-452 Cooperative Education 6(0-36-0)

TOTAL 3(0-18-0) or 6(0-36-0)
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Course Description

806-101 qsﬁaaxwdwﬂssmmﬁmﬁu 3((3)-0-6)
(Introduction to International Business)
'3%'mit,%qm%‘wmm{Luﬂ1iﬁﬂt«nﬁammam%LLasuuwmamﬁﬁammﬂmaﬁﬂm; LUIAR LaTNALNYDY
wAdTand anaitand warlanAted: meleeinatamedean madeuledussruriosiunazlan nswamiega
FeBu wazamuTmeanUsziiulan

Interdisciplinary approaches in social sciences and humanities for international studies;
concepts and mechanism of localization, internationalization, and globalization; analysis of social

dynamism, local/global nexus, sustainable development; challenges from global issues

806-102 AM¥anquLitagsia 3((3)-0-6)

(English for Business)

ANYULANIZYBINWIBINGUTIEIAL ?I‘IE]miL%‘lax‘ﬁﬂ‘V]NﬁqiﬁﬂuU%UVl YDIAIULANANNITAUTITY
lunniinwe A fa-ne-e1u-Teu Aunsieuduawginaluguwuurestuiindoainy aAnuegsna kassieau
ORI

Particular characteristics of English in business context; making suitable intercultural business
communication through listening, speaking, reading and writing; learning to write business memoranda,

business letters and business reports

806-201 nanLAsEgAansuasn1sUsTaNd 3((3)-0-6)
(Principles of Economics and Applications)
wEnnsiugIuMaATYgmanigania guA gunu anuauna TaduanuBanguuaznisussgndld
AUNUNITHER u,azﬁugmﬁmmwgmam%mmﬂ FILUIMALATEEAANTUNNAIA dIUUTENOUVDINGNSM9ILIATI
Tudszme diluslaa M331991u YlguiensRuwagnIan
Principles of microeconomics: supply, demand, and equilibrium, elasticity’s determinants and
applications, costs of production; principles of macroeconomics: macroeconomic variables, GDP’s

components, CPl, unemployment, monetary and fiscal policies

806-202 m‘iené’\mqmﬁamwwuazﬁmaua 2((2)-0-4)
(English for Pitching and Presentation)
nagvsnsdeansawdanguiiionsairsdeyaiiievniausdudi tiausiiievts msldde nsyauite

1117
English communicative strategies for content creation used in product pitches, sales

presentations, visual aids, and persuasive speaking

806-203 mmé’anqmﬁamiwﬁluﬁmsﬁms 2((2)-0-4)
(English for Public Speaking)
nstauvinweisndusenisdeasedisiulanazlfutinla lassadrsuaz nsiiaue gunsnand
aamansznusiefils msanndd n1seenides liensaluazarundeunaslunisdeansauAnetsdniou
uazwiug MsUfuasuguuuunsdeanslidnfugilsuasuiuniimanvane
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Development of essential skills and strategies necessary for communicating confidently and
persuasively; structuring and delivering impactful speeches, presentations, and pitches; enhancing
vocabulary, pronunciation, srammar, and fluency for conveying ideas with clarity and precision; adapting

communication styles to diverse audiences and contexts

806-204 msfesssnineimussan 3((3)-0-6)
(Intercultural Communication)
aumnewazanuduinvensieanssenineTamsssy ndnnisdeassenineTaus sy HAUAIINS
adlamanten ai3ausend vudu e Geni PN YDITAIUTTIN LLazq%ﬁﬁﬁiuﬂﬂiﬁaaﬁ NSINLATIESNS
ANNFNTUSINIF L VRIS NaLTY
Definitions and backgrounds of intercultural communication; principles of intercultural
communication by means of languages, customs, social classes, genders, races, cultural patterns, and

communicative strategies; structuring social relations of differing ethnic groups

806-301 weluladansaumailan1siaasmagsna 3((3)-0-6)
(Information Technology for Business Communication)
awsuazvinugnsléimaluladansaumelussdnsuuned Tsunsudnaguilddmsumsisounas
n1sUsznevar@nludiauuiunmd Tsunsudiauenanuiasdadiiie nsvinivled nguunsuazasesssums
wialulagansaumne

Knowledge and skills in information technology for international organizations; software
applications for international studies and careers; presentation and multimedia software; website design,

laws and ethical implications in information technology

806-111 29ANITUALNITIANITITND 3((3)-0-6)
(Business Organization and Management)
wAauaTinweLRsfunguinesdnislunisnanu nmsdanisesdnis mslifuth msmuauuas

Amgiluesn1Igsia
Basic concepts and skills of organization theories, functions of planning, organizing, influencing,

and controlling, work as team members and leadership in business organization

806-112 Jaydnsdantsuaznisdudasdu 3((3)-0-6)
(Introduction to Managerial and Financial Accounting)
mmiﬁugmmaqmamumqmiﬁu WU 518U bUIANN UAE LazaunTelaluan Anw
sty Tmamsiusada@nsians eeiunmsieseiidsufoRnmsuaznsussgndlidoyanistad
INYNHDIVBITNAIULALEUTNNS
The basics of financial reporting, including income statements, balance sheets, and cash flow
statements. A comprehensive overview of financial and managerial accounting, focusing on the practical

analysis and application of accounting information from both investor and managerial perspectives

806-113 wanNMIMANALL B9 3((3)-0-6)
(Principles of Marketing)
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AsmaILle iy TaUIIAYEINISAANA UNUIMYBINTSAANATIReBIRNsLaTdnL ngAnTTURUILaA
dulszaumanmEnata MInaAkUUATA araSessauvesinmnatn nssudlullagiuiiisadestuntsaiai
lukagielseina MsUszenAn1snaInlun1saniugsia

Basic knowledge of marketing, marketing framework, impact of marketing roles on organizations
and society, consumer behavior, marketing mix, digital marketing, ethics for marketing actioners, viral issues

related to both local and international contexts, application of marketing in business

806-211 N15IANINTNEINTUYBE 3((3)-0-6)
(Human Resource Management)
ATIMNUMSIAY NITATIA NISAALEDN NISRNBUTUNLNNIY A1TINYNARDULNUATERNTS fﬂiﬁ%’]ﬂ
wsegdlauwazanuianalaluau Uity msvssidunaay nadoudu nisduivdsu Tendrs nsadny nsidn
919 N31ATWBTDMALUTINUFNTUS NtlfnwinsuImaminensuyedluuTunyseinaiy
Human resource planning; recruitment; selection; staff training; compensation; fringe benefits;
work motivation and job satisfaction; moral support; performance appraisal; promotion; transferring;
disciplinary actions; void contract; negotiating and workforce unions; human resource management in

Chinese context case studies

806-212 QUEISILERD 3((3)-0-6)
(Business Finance)
ANUMINEYBINTRUTINY 1UMNN8U8INNTIANTITNINITIRY YaAIT0RUmUNALIEaN AVAABILAY
HaNBUWNY MATATENITILATIEINIINITRY N1TIUAULAEATUANNIINITHEY F5N159AmEuY L 1ATas1ang
RUULANTBUNNTUIINTIANITNNSIEY
The meaning of business finance, the objectives of financial management, the time value of money, risk
and return, financial analysis techniques, financial planning and control, the methods of financing, capital

structure, and financial management framework

806-213 N133AM59e L YgUNIY 3((3)-0-6)
(Supply Chain Management)
arwiidestunaznszuaunislunisudmsinnsvidlasgunu Yssifiunisiiunagns gvsis nns
Fufiunu Msysannsms dansviasldgumuiinainvany
Basic concepts and strategies adopted in the Supply Chain Management (SCM); strategic,

tactical and operational issues of SCM; the integration of various SCM entities

806-214 nvEENIsisERdIsEmA 3((3)-0-6)
(International Trade Law)

o

Wannsuaefiunvesnguuiensinseninssna nsdatuuianguunefldisdunn dyainis
sewhaUszna nunelennmdMIuNISTomeTEisUsme MsunInusesgiABIfuNMIuAnAsusEing
Uszinangladafuurnangnuneves WTO dyay1n1suansendnguseing N3850 kazn15laukussning
Useind nsaudmamsa nsuseiude dywiieatunisdiunisfrsewinasemelaeuisvuagnssuiunis
s¥IUTONNIINIINISANSEINUSEINA

History and development of international trade law; conflict of laws applying to international
trade contracts; unity of laws for international sales; state sanctions on the international barter system
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under the laws of the World Trade Organization; legal agreements on international manufacture; payments
and money transfers; marine transportation, insurance, problems encountered by enterprises in dealing

with international commerce, management and resolution of those issues

806-311 N15IANIINALNTNINGIND 3((3)-0-6)

(Business Strategic Management)

29AUITNBUNITIANITTINAYNS N1TATILNNALNT N13AIMUANAENS N15ALTUNAENS N3
UsgLllunaunagnsAIuau ﬂ’]i?ﬂyﬂﬂﬁiﬂaqwﬁizwjﬁﬂﬂizL‘1/|F1LLaSLLaSﬂﬁiﬁ%ﬂﬂﬁuﬁﬁmi%’mﬂ’ﬁﬁﬁ izﬁumaﬂﬂaqwé
Fausssulun1saniiugsia A3esssuuasauiuiinvousodirtlun1sdnnsnagns n1simuAkaEIwNLlATINIg
ngsiaLiieaenadesiumsdnnisnagns nsdiAnwinagndnagssluuunssinaiu

The components of business strategies; strategic analysis, strategic formulation, strategic
implementation, and evaluation and control; management of international strategies and trade alliances;
levels of strategies; business culture; ethics and social responsibility in strategic management; formulating
and planning business project to support business strategies; business strategies in Chinese context case
studies

806-312 N1359ANT31AINS 3((3)-0-6)

(Project Management)

LUIAALAZIDNITILATITALATING ASIRNILATING ATUSHITNSNEINTVBILATIANS ﬂ’]iLLﬁ{]ﬂm’]LLaz
ﬂﬂiﬂi‘uﬂiﬂiﬂiﬂﬂ’]i ﬂ’]iﬂiuﬁ’mﬂ’]Uﬂ‘UaﬂﬂﬂiLL’ﬁu‘M‘u’JEN’mVlLﬂ?J’J‘U?N ﬂ’]i‘Ui‘Vi’ﬁIﬂiﬂﬂﬂiﬂ’]Ulmﬂﬁimﬁ’luﬁ’m%ﬁﬂww
LﬂEJ’J‘U’eNVNﬂ’]ﬂiﬁLLa”Laﬂ‘UU nsmvuadninelarisnslunsuseiliunavedlasenis

Concepts and methods of project analysis, project preparation, project resource management,
project problem solving and improvement, coordination with relevant organizations and agencies, project
management under the participation of stakeholders from both the public and private sectors, setting
goals and methods for project evaluation

806-313 528U IRN19gINa 3((3)-0-6)
(Research Methodology for Business)
AUYNIY NTEUIUTIAY UazUTELANYDINITINE ﬂ??ﬂiLﬁ@ﬂﬁu%’Nﬁﬂui%Lﬂﬂvigaﬁﬂﬁzﬂ NNTITULT
USina warnideidenann Sinneidoyalneldadfidosiy
Meaning, paradigms and types of research; an introduction to research methodology:

quantitative and qualitative methods; data analysis by using basic statistics

806-131 N1IVUAZNTWANTHIAUTEAUNUFIU 3((3)-0-6)
(Fundamental Chinese Listening and Speaking)
Vinwgn1silauaznisnn n1seenides Adny Usslea wazliennsal lusedu HSK 2

Listening and speaking skills, pronunciation, vocabulary, sentence, and grammar at HSK level 2
806-132 msa”mu,asmsn,%ﬂumwﬁuizﬁuﬁugm 3((3)-0-6)
(Basic Chinese Reading and Writing)

PINYEAITOIULBENSTBUAIDNWTIU AFNY Usleanazliennsalluseau HSK 2

Page 9 of 16



level 2

806-133

806-134

level 3

806-231

806-232

level 4

806-233

806-234

level 5

806-241

Reading and writing skills, Chinese character, vocabulary, sentence, and grammar at HSK

nsilauazn1sANEIUTERUAY 3((3)-0-6)
(Basic Chinese Listening and Speaking)
Winwgmsflauaznisyn Myoendes méni Uselea uwaghiennsal Tusedu HSK 3

Listening and speaking skills, pronunciation, vocabulary, sentence, and grammar at HSK level 3

N1581ULATNISIIUNTWIRUTEAUAY 3((3)-0-6)
(Basic Chinese Reading and Writing)
PINYEANTOULAL NSO FBNYTIU AFnel Uselon wazliennsal luseeu HSK 3

Reading and writing skills, Chinese character, vocabulary, sentence, and grammar at HSK

nsieuaznITANIBIIUTTRUNAN 3((3)-0-6)
(Intermediate Chinese Listening and Speaking)
Vinwen1silaaznisyn Adn Uselea uwazlionsal lusedu HSK 4

Listening and speaking skills, vocabulary, sentence, and grammar at HSK level 4

A159IULAZNISITYUNTWIRUTLAUNAS 3((3)-0-6)
(Intermediate Chinese Reading and Writing)
FINwEMIBIULAT MU FBNYIIU AFel Uselom wazliennsal Tuseau HSK 4

Reading and writing skills, Chinese character, vocabulary, sentence, and grammar at HSK

nsieuaznITAn1BIUTEAUES 3((3)-0-6)
(Advanced Chinese Listening and Speaking)
Vinwgn1silauaznisnn Adw Uselea uazlionsel lusedu HSK 5

Listening and speaking skills, vocabulary, sentence, and grammar at HSK level 5

N1381UKALNITTIUNBITUTAUES 3((3)-0-6)
(Advanced Chinese Reading and Writing)
NWEN5eULarMITeU Mnesau Adnm Usylom uazhiensal Tuseeu HSK 5

Reading and writing skills, Chinese character, vocabulary, sentence, and grammar at HSK

nswanedulunansisue 3((3)-0-6)
(Chinese Public Speaking)
Vinwenisnaluiianssay msdnaueiuudaudugudnats nswansgunsnatuuni wisade

wialulagdmsuniswaluiiansisay mssenuuukazlisuarsudnisyn nsuawuuldlawSeudaimiiuasnis

01UNBDU
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Public speaking skills; audience-centered presentation; speech delivery on stage; technology

tools for public speaking; designing and writing speech scripts; impromptu speech and Q&A

806-242 aMeduienisiauauazaiuse 3((3)-0-6)
(Chinese for Presentation and Discussion)
WnwgmsthaueUnamazmseAusadunuiuluy vsunuesdinusediu msiwieaiilase

swazBunvesnaya msfinmsiaueifvsyavsnm sinwenseAuneiiyatumsaiy wagmeudiany
Oral presentation and discussion skills in Chinese in dairy life contexts; preparation of speech
detailed outline; practice of effective presentation; skills for discussion focusing on questions and

answers
806-243 MEUNFIND 3((3)-0-6)
(Chinese for Business)
mdndt Useloa uagdwindunldluuiunvesgsia wilfialunsigsia
Chinese vocabulary, sentences, and expressions used in a business context. Chinese business
practices
806-341 nswlanieniu - ng 3((3)-0-6)

(Chinese - Thai Translation)

NANNT el natonisikla Jaymnisuda niswdasn 98 duau Uselea unaunuiuaziiniu PN
mm?am‘ﬁummlwEJLLazmmlwsJL"T;Jumm?m

Principle, theories, process of translation, problems in translation, translation of words,

phrases, expression, sentences, conversation and tales from Chinese into Thai and Thai into Chinese

806-342 A RuiERINITUILIYR 3((3)-0-6)
(Chinese for International Affairs)
auihlueafuadiiudseninassma dwikazdnnununduildlusuenuduiussening
Usene Aan1suuneig ENﬁﬂ’]iiSWJ'N‘UizL‘Vlﬁl,l,agﬂ’]iﬂ(!(ﬂ
General knowledge about international relations; Chinese vocabulary and expressions used
in international affairs; international organizations and diplomacy

806-343 aeduienislsausuuazatn 3((3)-0-6)
(Chinese for Hotel and Spa)
dnwazlamnzvesmuniuildlunsuing msininuemsilauazldmevogisdiunsemuazgnnanaz
miﬁmﬂ’uﬁﬂ&iamﬂm31{3@%11&1’@1auiumﬁwmuu?wm mMsfeasiefaunare aunwiiadsanuussriulany
dlanisdeanslutausssufiunns
Particular characteristics of Chinese language in the service context; practice of listening and
making courteous responses; practice of taking comprehensible notes from service correspondences in

an impressive manner; practice of verbal and non-verbal intercultural communication.

806-344 MeIuiian1svieadien 3((3)-0-6)
(Chinese for Tourism)
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A Uselom uazunaununniwiu ertunsviesiiedluunamiesiioivesuseindlng lnaysan
N3ANNIMUNNTADANTIENINTTINUTTTY
Vocabularies, sentences and dialogue about traveling in Thailand tourist attractions,

integrated with the knowledge of international communication

806-345 AMyIuiiasug 3((3)-0-6)
(Chinese for Sales)
Fdwit TassasneuselonuazunaumnmunIuduiuguiiietostununedufuasedmniumsng
Tngysannsanuiiunisdeansseninedansssy
Vocabularies, sentences and conversations in Chinese related to career in product sales and

properties integrating the knowledge of Intercultural communication

806-221 IAUUSTIUNTINGINIVRIU 3((3)-0-6)

(Chinese Business Culture)

SvBwalusiusing 4 dssaseismsdidugsianuuiu Wy madles iesugha drdien MsAndudia
Fnsuazansemlunisihden ileauilasomeduiausssunasdnusauisdaUzlunisisaese s
33519

Impact of various factors on Chinese business culture: politics, economics, social values, lifestyles,

etiquette and social manners with emphasis on social and cultural factors including the art of negotiation

806-222 AuduuSineg-Iu 3((3)-0-6)
(Sino-Thai Relations)
Usgifenuduin wazmnnisalddgiiinasornuduiudseninsUssmalneuazansisaiguszunau

o

v ¢

Fudusadfoglovisruieiagtu meseiauduiusmenandes svgia warTaussaludagiuvesisans
Uszimanglinseuainusiuilievesgiinie mmé’mﬁuﬁ‘mmﬁ%aaqmzmmiamia%’maﬁaimwmmqﬁmﬂ

Historical backeround and major events in the relations between the P.R. China and Thailand
from Sukhothai period to the present; analysis of the two states’ current political, economic and cultural
relations under the regional cooperation framework; the role of the two states’ relations in promoting
regional stability

806-223 29ANTUaTNOANTINEUTLNATY 3((3)-0-6)

(Chinese Organizational and Consumer Behavior)

wgAnsauluesAnIsveaudu Aoy vimupAngAnssuvesyana JULUUATIEET ANUEIRUSTETINg
yanauaznguiiinanszvusenszuIunsnsiasuLUalazM siaLIeeinTg Tuienisfnwinginssuduilaa
Hadometamsssuuasdnndifinadenningsy fuilanlutiunvesauiu

Chinese organizational behavior, values and attitudes, individual behavior, leadership styles,
the relationship between individual and group behavior impact organizational change and development;
analysis of consumer behavior, cultural and social factors affecting consumer behavior in the Chinese

context; focusing on discussion through Chinese organizational and consumer behavior cases studies

806-224 wIANIIUNTRUAmSUSINATENINUsEImA 3((3)-0-6)
(Financial Technology for International Business)
Page 12 of 16



4

wieveBiannsetinddmiugsnssududeseninsyanaiuyana NsRuRudumesids Tveeed ana

q
vaaa

Ruluguuuuvesddna n1sdseRuruadva anuvasadelumalulagnimisiiu nansenulunaljUianise
suIAsHazN1SELTlan

The current and future impact on global finance, banking and financial services; the principles
of financial technology; peer to peer lending platforms; internet finance; bitcoin; digital currencies; digital

payments; cybersecurity; the practical impact on global banking and finance

806-225 n133eU7e N1989NU LaTUIANTIN 3((3)-0-6)
(Trade, Investment & Innovation)
ﬂiaULLmﬁmLLawé’ﬂmiﬁugmﬁLﬁmﬁaaﬁumisﬁaﬂmaLLazmsamﬂum%’wéaumnmiﬁu anndu
N133U Aa1Ananning LLazﬂmﬁ’uﬁiﬁU%msLLazﬁﬁﬁ’uaLLaﬁamsumi%ya‘mmLas N13899U AUAINTINIS
wialulaguazuinnssuremann

The framework and fundamental principles related to trading and investing in financial assets,
financial institutions, securities markets, and institutions that facilitate and regulate trading and investment

activities, market advancement technology and innovation

806-226 N1INANARRNA 3((3)-0-6)
(Digital Marketing)
LIARKAZAMUAIAUeIN1TIAIARTTTE UnummelulaBAdTatunisnain 35015l adeatienng
MsraIkUUATTaLen1sTNsRanegafiusEansnm
Concepts and significance of digital marketing, digital technology roles on marketing,

techniques of digital marketing tools for effective marketing

806-227 wé’nmsﬁugmqmamnisukaLLsuLLazvimLﬁm 3((3)-0-6)
(Principles of Hotel and Tourism Industry)
Anwnitugu asddseney SULUU wazdnwazvesgmamnssunsvieaiisanaynislsausu uazAdy
i lafsmnudrdyuesgranunssunisviouiisanaznislsausy uasnassuiifivelrsugia dinu dawndeuuas
TUUTTIH
Fundamentals, components, and characteristics of the tourism and hotel industry; the

importance of tourism and hotel industry towards economy, society, environment and culture

806-228  NagNSlUAAEIMNTIUUINNT 3((3)-0-6)
(Strategies in Hospitality Industry)
vié'ﬂmau,axLLmﬁms[.umiaNLLmuﬂa&mﬁ‘ﬁm%"uqmmmsumw%ﬂﬁ NAIBLUATANTUNTALLNY,

ﬂ'1ﬁmmsmmL?imé’mﬁmmﬂf]af{fﬁlﬁgqnmfl,ut,l,axmauaﬂ, ﬂszqﬂsﬂ%’mﬂIuIaQ‘aﬁauLwﬂﬁﬁuaﬁﬂumiammumi

gfiuay, Insrevtadeanudisawaranudumanlagldnsadnm
Principles and concepts of strategic planning for the hospitality industry, strategy
implementation, managing risks caused by both internal and external factors, applying modern information

technology to monitor operations, analyzing success and failure factors by using case studies

806-229 A1SAAIAUINS 3((3)-0-6)
(Service Marketing)
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AUNUELAZANEIAYTOINITIAIAUTNT aN¥UZLAzUTEANTOINITUINIT NMITIATIZRLATIASS
YBINAIAUINIT WEANTIULITUTNIT N1simuang i mungvewmaInuinis dulseaun1an1snainvasduen
U9

Definition and significance of service marketing, characteristics and types of services, service

marketing structure analysis, service consumer behavior, service market targeting, service marketing mix

806-321 gsnamdivddidnnsaiindluuszinaiu 3((3)-0-6)
(Chinese E-commerce)
m‘wﬁua:LLmﬁmﬁugmmaaqsﬁ%wwﬂ%é@Lﬁﬂ14saﬁﬂfﬁmna%ﬁqqsﬁaﬁm%’uqiﬁamfﬁ%éﬁlﬁﬂmaﬁﬂ

nslinguiuazuwifaves dnmssandidnnseiindlulszmalu anuimewazdgmgsiamded Sidnvselind
vasululagiu

Na

The theories and concepts underlying e-commerce; business model for e-commerce; the
practice of e-commerce theories and concepts to what e-marketers are doing in Chinese market; the current

challenges and issues in Chinese e-commerce

806-322 P3usITUNNgINAZA THAILNTIS 4By 3((3)-0-6)
(Business Ethics and Sustainable Development)
ANNAIAYUDIITETIIN NuuazIsn1sunsesTsuInldlunisdniiugsfa n1sugnileatesssuly
09Ans M3thndnasesssuanldlunisindulanisgsia AnusuiinveuvesgsharodinunazAuindon
The importance of ethics, ethical theories and applies ethical practices to business, ethical

cultivation in organizations, ethical decision making in business and corporate social responsibility

806-323 ganadidnnsadndszuineUsane 3((3)-0-6)

(International E-business)

AuInegIhadiannseiingd szyfiavnsgsnadiannseiindlutegiuuazeuinn nsiles Tausssu
WaYA3E5IINVRIEINY Bannselindseninaszma anududiiuazanudasnsdelugsiadidnnsedind auassn
TunsaifiugshedidnnsedndszvinsUsema anuidlaluussduindoumsdinuuasiasugiaiindniugsia
SdnnseiindseninaUseine

The meaning of e-business and identification of current/future trends; political,
cultural and ethical aspects of international E-business; privacy and security in e-business; international

E-business barriers; understanding of the social and economic forces driving international e-business

806-324 N13AANNTEUINUITEINA 3((3)-0-6)

(International Marketing)

NANNIS ﬂaqmﬁ wararThmefidedesiunsnaandnsauriuazuinisuuiuniiluaina lng
Ansandeliadometaussaa wwswgia nuane wazndleudiewamninuemslinseiisndulunsfaun
uWKUNSIARTITIUSE AV md S unanaTilan

Principles, strategies, and challenges related to marketing products and services in a global
context, taking into account cultural, economic, legal, and political factors, to develop the necessary

analytical skills for crafting an efficient marketing plan for the global market
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806-325 npAnssuLaziinesvasusznaun1slugafiia 3((3)-0-6)
(Entrepreneurial Behavior and Skills in Digital Era)
N3PUAIIANYBILUTTNOUNNTINTNUALENAUGIAY Unumves fUsznauns nwefddusionns

fufunuuaznsiivlaves siiaedsdelilos
The entrepreneurial mindset for business startup; the roles of entrepreneur; the entrepreneur
skills required for business operation and sustainable growth; the way to handle challenges in business

environment changing in digital era

806-326 n'lsviauﬁml,%aqmmw 3((3)-0-6)
(Wellness Tourism)
AR nannsuaznagnsiiietosiunsduaiuwasuimsdamsnaesiiondagunm uaziade
ddnlumsdaaiunsviondiondeguamliszaunnudiie

Concepts, principles and strategies related to promoting and managing health-

oriented tourism, as well as key factors in creating successful wellness tourism

806-327 NNUFMTINNThUGUaZNISIANINTIH 3((3)-0-6)
(MICE and Event Management)
ﬁyugmuawﬁﬂmﬂummmmu mﬁmmuazﬁaﬂiimﬁLﬁmﬁaﬂuqmammsmwﬁmmiUizsq:u g
vieufioniterlusela msdaussyuuuind waznisdauansduduazauingsanis Seufiferivesdusznou
paeAaUAITELaNagNSINgY Fddydmiunisianisnmsussgn nsviesiisniterluseta nsdause
UITIR LAZNITINLAAIFUAILAZINUTNITIANIT
Foundation and principles in planning, organizing, and executing events within MICE and Event
industry. Learning about the key elements involved in managing successful meetings, incentives,
conferences, and exhibitions, and event as well as the various challenges and strategies for overcoming

them

806-328 nsviiieagnediy 3((3)-0-6)
(Sustainable Tourism)
Al wufn wanns wazesAUsEneuveInsIamsiaaitangedady sauments vieadlen
madentuzunuuniigg oM snauRuLazMIRRILINMsTosfietet ey
Concepts, principles, and components of sustainable tourism management including

alternative tourism for sustainable tourism planning and development

806-421 YAIVIFINAEA1NIY 6((6)-0-12)

(Module: Start-up Business)

Mﬁﬂﬂmﬁaaﬁmaaﬁﬁﬁaam%mﬁﬂ NTAATILVLAEMTIAUKLTIAY NTLUIUNTIARLTIBAKUY N3
Nngruiidfsuteya msdaiudeya msssnuuunsliinisgnditesnseduanudionsle nswSeums
wagmaiiauslasinsiiiessauyuog1eiiusyniain viensvenuanuiasing 4 delddmiunsianigine
aningy

Principles of start-up business, Business analysis and planning, Design thinking process,

Establishment of basic information, Data recording, Service designing for enhancing customers’ satisfaction,
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Project preparation and presentation for effective fund-raising process, Fund-raising management for start-
up business development

806-351 WTENRNIUBAZENNIANYN 1(0-3-0)
(Pre-Internship and Pre-Cooperative Education)
vdnnsuazLAnAEIfunFinularaviafinw nsruInsvesnsEinmuazaniafine sudeu
FovsRuiiAedestunmsiinnunazaniafinw mswdsudmlunstinnuuazaniafnuluaonuuszneunis n1s
donanuusenaunisiimanzay nisilsusanuieaiasusazsmadianisdunivali NSHAILIYATNAIN
wnssmdsay ninendieu a3esTandndn Fnveiugrudniufuidanu iFeusTausisu eadng madeu
FIYNUNNIULAZTTNITUAUD

Concepts of practical training and cooperative education; processes of practical training and
cooperative education; regulations and permissions related to practical training and cooperative education;
contact and selection of suitable workplace; preparation for job recruitment; resume writing and job
interview techniques; personality development and good social manner training; social psychology;
professional ethics; basic competency in organization; psychology and organizational culture; report writing
and presentation methods

806-451 Hnau 3(0-18-0)
(Internship)
Ananulumhsnunesgrsoenvuiiieitesiumsldniwsinsseme

An internship at public or private organizations in relation to foreign languages

806-452 annaRne 6(0-36-0)
(Cooperative Education)
nsuftRsnuesadieldnslénividisUssima a aaudszneunis aeldnsquanas uuziives
gsEiivinwanAfinu uasfivSnwananuuseneunts Mssenw/maitaue kadnialasauaniafinw
Practical experience in using foreign languages under supervision and guidance of the academic
advisor or the cooperative education advisor, as well as the guidance of the managers of the

establishment, report and presentation of cooperative education project
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